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Rhino offers renters a security deposit replacement. 
Our mission is to make renting affordable for 

everyone, everywhere. 

Our Mission



How it Works

Our Product

The renter buys Rhino, an insurance 
policy, for the landlord to cover their 
property/ unit of excessive damages and 
unpaid rent/ instead of paying a cash 
security deposit. 



Marketing 
Material Options
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Communication Touchpoints with Renters 

Touchpoints

1. You can add Rhino to your website so applicants can be greeted with the 

message that your units are deposit-free

2. Send renters to Rhino’s website or send digital flyers so they can learn more.

3. Keep printed flyers and postcards handy in your leasing office for prospective 

renters that come in. (Postcards are also great to have handy in a briefcase or bag 

if you move between properties often!)

4. Once renters have expressed interest, we’ll provide email communications you 

can use to explain the enrollment process and get them signed up



Homepage 

Website

Add a static slide out that follows the user on the page 
to attract attention to Rhino’s offering.

Recommended copy includes: 
● Rent deposit-free with Rhino
● Save on upfront costs with Rhino 
● Satisfy your deposit requirement with Rhino
● Ask us how you can skip your security deposit 
● Skip your security deposit with Rhino
● Use Rhino to keep save cash when you move in



Homepage

Website

Add language to the homepage to emphasize 
deposit-free as an offering that sets your properties 
apart from from other properties.

Suggested copy includes: 

● {insert property here} residents can use Rhino 
to skip their security deposit and save cash

● {insert property here} uses Rhino to help 
residents save cash when they move in

● {insert property} stays ahead of the game 
with Rhino,  the deposit alternative that lets 
residents keep their cash at move-in

● {insert property} uses Rhino to protect their 
properties better than a security deposit and 
lower upfront costs for residents



Rental Unit page

Website

Add Rhino to specific unit pages so they don’t miss 
the added amenity. 

Suggested copy includes: 
● This unit is deposit-free with Rhino
● Move in and save cash with Rhino
● This unit offers reduced upfront costs with 

Rhino
● Ask us how you can save cash when you 

move in
 



Rental Unit page: 
Image on gallery 
carousel

Website

Add an image to the gallery carousel of the unit to 
remind renters that they can save upfront on their 
security deposit requirement and put it towards 
their monthly rent. You can download media assets 
here.

Suggested copy includes: 

This home is deposit-free with Rhino

1. Replace your upfront deposit requirement 
with an affordable insurance alternative

2. CTA: Ask your leasing office to learn more 
about Rhino

https://view-su2.highspot.com/viewer/62448810157fbca7206c9a4d


Amenities Page

Website

Present Rhino as an amenity in your vacancy 
advertising to unlock the marketing power of 
Rhino’s deposit-free offering. Renters everywhere 
love Rhino and word spreads fast.

(Suggested copy included in the example) 



Slide-Out
Add Rhino information from the amenities page so 
renters can learn more about Rhino without being 
redirected elsewhere. 
‘Learn more’ CTA leads to sayrhino.com 

(Suggested copy included in the example) 

Website



Co-branded Flyers
Send your renters more information about Rhino 
with a co-branded flyer. Available for both digital and 
print use. 

Print



Social Media

Digital

Add Rhino to your social posts so your renters and 
prospective renters can learn more about Rhino. 



Social Media

Digital

Remind your leasing teams to mention Rhino to their 
prospective renters when making a leasing deal. 



Guidelines
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Using our logo
Our wordmark can be used in different situations. Our wordmark comes in our brand purple, black, and 
white. 

Rhino’s Guidelines



Using our mascot
Our mascot can be used in different situations. Our mascot comes in our brand purple, black, and white. 
You can access the log assets in the file titled Rhino Logos.zip

Rhino’s Guidelines



Using our brand 
colors

Our primary brand color is ‘Raptor, #6318CE’, and we 
use a lighter and darker version of it to create visual 
complexity. 

We also use black, white, and grays as our base 
colors for text, background, and dividers.

Rhino’s Guidelines



Insurance Do’s and Don’ts

Guidelines

As an unlicensed party, stay compliant by avoiding these actions directly on your website, email 
communications and collateral that was not provided by or sent from Rhino directly. 

● Do not advertise any coverage that is not provided under the insurance policy.
● Do not verbally guarantee a certain price level or quote. 
● Do not use terminology that may be construed as soliciting (or appear to be soliciting) 

business on Rhino’s behalf. 
○ Instead of “offering” or “inviting” renters, use “introducing” or “making Rhino 

available”
○ Instead of “Ask our leasing team/property management team about Rhino” use 

“Ask how you can learn more about Rhino” 
○ Instead of “sign up or enroll” use “learn more at sayrhino.com” or “satisfy your 

deposit requirement with Rhino” 

Reminder: Partners are not agents of Rhino and cannot participate in licensed activity 



Questions?


